INTRODUCTION
Television is one of the source of information and among the many factors influencing values, home life television is noteworty. The popularity of television is wide spread and it has both positive as well as negative effects on children and youth depending upon the quality and contents of its programmes. Television viewing has brought about many changes in the behaviour as well as values and attitudes of the children. Sharma (1994) also studied the effect of television viewing on different values. Keeping this in mind the study was undertaken with the objective to examine the influence of television on changing values of children between 6-12 years.
MATERIAL AND METHODS
The study was conducted on children of two Govt. and two private schools in the Panchrukhi Block of Kangra district of Himachal Pradesh. One hundred fifty children (75 males and 75 females) were selected from those schools as the sample of the study. Modified Personal value questionnaire cum interview schedule (Sherry and Verma, 1994) was used in the present study to assess the effect of television on different values of children. The data were collected through personal interview method by visiting each respondent personally at home/school. The parents and teacher of children were also interviewed for collecting required information. The collected data were first tabulated on a master table from which appropriate tables were formulated depending upon the type of information required. Chi-square (χ 2 ) test was used to compute association among independent and dependent variables. Table 1 indicates the number of hours spent on television viewing by both male and female children per day. It can be seen from the table that there were only 5.33 per cent male respondents who watched television programmes for more than 3 hours while there were none among females. The average time spent in front of television was found to be 1 to 3 hours. Table 2 shows the religious values of the respondents It is the family/ parents who form the habit of worship in children. No significant gender differences were found in religious values of the respondents. Table 3 presents habits of children and their aesthetic sense i.e. appreciation of beauty etc. Most of male respondents (97.33 per cent) kept their things properly in rooms as compare to 93.33 per cent female respondents. According to the parents and teachers of the respondents, all the respondents completed their homework regularly, neatly and systematically. They also like to wear neat and clean dresses. About 52 per cent of the female respondents like to give gifts like flower pot, painting, lampshade etc. on the birthday of their friends in comparison to 64 per cent of the male respondents. Results revealed that there were difference among males and females for the same as reflected by the Chi-square value which was estimated to be significant at 5 per cent level of significance. It was also observed that there was difference among Doordarshan viewers and cable viewers regarding the aesthetic value. Females had better aesthetics values than males. Table 4 shows that about 30 per cent of the respondents had habits of going to library. Almost 46.67 per cent of the male respondents liked to things. Chi-square value was estimated to be highly significant at 1 per cent level of significance and 5 Per cent level of significance. Table also shows the qualities of a good teacher according to the respondents. Results also revealed that knowledge value of children increases due to television and males had better knowledge value than females, whether they 
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